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OFF THE MAP’S THIRD ISSUE ROSE FROM 
OUR DESIRE TO ESTABLISH HOW WE WANT 
TO MAKE OUR MARK ON TORONTO AS A 
NEW WEBZINE. WE POSED THIS QUESTION 
AT OUR FEATURE AND PROFILE INTERVIEWS 
AND SOON DISCOVERED THAT THE COL-
LECTIVE STATEMENT WAS THIS: WE WANT TO 
INSPIRE. THIS SHARED STATEMENT IS OUR EX-
ACT REASON FOR STARTING OFF THE MAP 
– TO INSPIRE TORONTO’S YOUTH TO MAKE 
THEIR DREAMS COME TO LIFE. WE HOPE 
THAT THE AMAZING INTERVIEWS YOU READ 
AND THE CAPTIVATING PICTURES YOU SEE 
IN THIS ISSUE WILL INSPIRE YOU, YES YOU, TO 
PUT YOUR PLAN INTO ACTION.

OTMEditors Letter

TARA & AIMEE x
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NIGHTS & WEEKENDS: 

A LOOK INTO THEIR PERSONALITIES, THEIR MUSIC 
AND THEIR JOURNEY. by ROOP GILL 
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	 q It was at a raging keg party in the summer 
of 2007 when producer Mike Gonek first met vocal-
ist Brendan Beamish. The music was bumping and 
the frat’s in-house musicians were killing it with their 
beats. 
 The next day, while most of the frat house 
was still recovering from their hangovers, Mike was 
busy working on more music in his room; as Bren-
dan passed by, he was lured in by Mike’s infectious 
beats. After a few minutes of chatting, Mike learned 
that Brendan was a singer, and suggested he throw 
down a few hooks over some tracks. After only a few 
minutes, Mike realized, “This guy can sing.” 
 After a couple of informal writing sessions, 
Brendan and Mike started recording. “We established 
this routine of partying on the weekend, and then re-
cording music the next day for fun.” It became obvi-
ous to them that their musical magic was more than 
just a jam session. They decided to make it official 
and the Weekend Warriors were born.
 On weekends, Brendan would drive down 
from the University of Western Ontario to the Uni-
versity of Toronto. After four or five hours of steady 
writing, the boys would party hard. Brendan would 
drive back to London the next morning, looking for-
ward to the next week’s session. 
 After several weekends of this routine, the boys 
had enough songs for a full set, so they decided to 
start booking shows at Toronto clubs. At their second 
performance, Brendan and Mike were introduced to 
Jermaine Hamilton. A club promoter asked Mike to 
put Jermaine on stage so he could free-style over one 
of their tracks. Though reluctant at first, Mike gave 
him the green light. After a few verses, Mike knew 
they had found something special. “The chemistry 
between Jermaine and Brendan was obvious,” says 
Mike. “You could really feel the magic in the air, and 
the songs took on a new life.”  
 Shortly after, two became three. With Jermaine 
now on board, the band was in full formation and 
well equipped to make its mark on the Toronto mu-
sic scene. 

 After several more sessions, which includ-
ed Jermaine, ‘Mr. Right Now’ was released as the 
Weekend Warrior’s first single. Received well by 
their fans, this song laid the foundation for future 
hits such as “Take Me To L.A.” and “Caught Up In 
The Cycle”. As success started following them, the 
boys landed some action in the TV world by rock-
ing placements on hit MTV shows such as The Hills, 
Paris Hilton’s My New BFF and The Real World.
 However, with this mainstream exposure 
came the realization that they weren’t the only 
Weekend Warriors out there. This seemingly popu-
lar name was being used by other bands, which 
was causing confusion. After some soul searching, 
the boys came to the difficult conclusion that in 
order to progress, they would have to change their 
name. After weeks of searching for the right fit, it 
finally clicked one night in New York City: a hat-tip 
to their favourite time of the week, the boys shed 
their skin and officially became Nights & Week-
ends.

 Nights & Weekends is a Toronto-based pop-
electro-hip-hop band; they define their musical 
genre as “gumbo.” After all, Jermaine is from New 
Orleans, where gumbo is held in the highest es-
teem. 
 Historic observation bears witness to the 
fact that when music spans many genres, it is of-
ten ill-received. But Nights & Weekends are writing 
their own history. “You take all the amazing stuff 
in your fridge and throw it together into one dish,” 
says Jermaine. “At first, you might be wary of the 
combination of ingredients…but then you put it in 
your mouth and it’s ecstasy.” 
 Luckily enough for their fans, Nights & Week-
ends never run out of fresh ingredients. Their mu-
sic stems from daily experiences of enjoying life 
and having a good time. 
 Living and writing music in a big party house 
continues to be a catalyst for inspiration. “The [frat] 
house was like la-la land,” says Mike, “We could do 



whatever we wanted: party, throw things off the porch and 
be loud at any time of the night…”
 “In the frat, ideas for songs and rhymes are not hard 
to come by—in fact it’s like they are bouncing off the walls,” 
adds Jay. “The frat house walls speak to you…and it’s like 
they’re saying, ‘You want to write about a girl? Well then, let 
me tell you what I saw last night.’ ”
 This now infamous frat is where their first album was 
recorded and produced. Mike carefully crafted beats and 
recorded vocals in his room, which cut studio costs for the 
group. Instead of having to rush their creative process, the 
boys could take their time and work for six, even seven 
hours until each record blossomed into the custom-made 
blend of pop perfection that they had heard so clearly in 
their minds. 
 And six, or seven hours were often needed. These 
long sessions were essential because they allowed the boys 
to refine and nurture their unique sound. 
 The music is organic—it has a certain rawness to it. 
“[But] there is a lot of post production that goes into mak-
ing an idea come to life,” says Mike. 
After the first album and many performances in Toronto, 
Nights & Weekends have already joined the ranks of bands 
who have toured internationally. The boys were introduced 
to the Boston headquartered Anthem Entertainment, when 
they won first place in the Anthem International Music Fes-
tival. As a result of their first place win, The Anthem Group 
and their philanthropic partner, Children of South Africa 
(CHOSA), took the boys to South Africa for the final leg of 
the IMF festival. 
 While in South Africa, the three also visited various 
local townships, where they played sports with underprivi-
leged children and even took out their guitars and jammed 
with them.
 “The experience was really amazing for us,” says Bren-
dan. “I think what struck us the most was the positivity and 
energy that these children possessed.  It was inspiring to 
see how innate music and rhythm was to this community…
even the 4-year-olds were able to sing along to whatever 
we played. It really opened our eyes up to a completely 
new side of life that we never could have experienced back 
home.”  
 Nights & Weekends have played in Nashville, Boston, 
New York and all over Southern Ontario, but Toronto ven-
ues continue to remain a favourite. The boys have played at 
the Sound Academy, Lee’s Palace and Hart House among 

other locations and tend attract a large crowd—
especially university students.
 Not only do they love their home fan base, 
but the boys appreciate the continued support 
they receive from the vibrant music community of 
Toronto. “One good thing about the artistic com-
munity in Toronto is that we support one anoth-
er,” says Brendan. “Coming from Peterborough, it’s 
not cool to be my age without a steady 9-to-5 job 
because you want to be in a band. But in Toronto, 
chances are if you talk to people, they are either do-
ing something similar or willing to support you.” 
Mike instantly noticed this trend when he moved 

here from upstate New York. “You can feel the cre-
ative juices running through the foundation of the 
city,” he says. 
 It’s show night. The boys are backstage in the 
midst of their elaborate pre-show stretching ritu-
al. As soon as Mike runs on stage, the crowd goes 
insane. Jermaine and Brendan look at each other 
and know that it’s time. They shake hands calmly 
and confidently walk onto the stage with poise 
and purpose. The show begins and the crowd goes 
wild; and it’s the same story—any night of every 
weekend. p

OTMMusic
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www.twitter.com/nightsNweekends



KEEP YOUR FRIENDS CLOSE
And enemies out of sight. The Balconies are making their way to the top the best way they know how: in good company.

photographed by OLIVER BANYARD
stylist AIMEE LEGAULT

make up MARCIA SHIOTA
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WHETHER BASED ON BLOOD OR ROMANCE, RE-
LATIONSHIPS RUN A LOT DEEPER THAN JUST BAND 

MATES FOR THE BALCONIES; JUST ASK GUITARIST 
AND VOCALIST JACQUIE NEVILLE. WITH HER YOUNG-
ER BROTHER STEPHEN NEVILLE ON BASS AND BOY-
FRIEND LIAM JAEGER ON DRUMS, SOME MIGHT THINK 
THINGS COULD GET COMPLICATED FOR THIS TRIO.

q	 “Stephen and I, you know kids, they’ll bicker with each other,” said 
Jacquie, looking at her little brother, both of them smirking and nod-
ding in agreement. 

 The brother and sister duo had been playing in a band together 
even before they formed this one with Jaeger in 2007. “As soon as Ste-
phen and I found that common ground of music, in terms of both clas-
sical and rock, we just got a lot closer,” Jacquie said, “And same with me 
and Liam. It just brought us all very close.”

 Jacquie and Jaeger met while studying classical music at the Uni-
versity of Ottawa. Jaeger had taken about four years off from rock music 
to focus on classical guitar, but when a spot opened in one of his friend’s 
bands, Jacquie inspired him to take it on. “So Jacquie and I, we were 
playing in these bands where we kind of joined in as extra members,” 
he said. The whole time, though, the two were writing music that, Jae-
ger explained, wasn’t really right for the bands that they were in. They 
decided to put those songs into a band of their own and, once Stephen 
was brought into the mix, The Balconies were formed. 

 “I think it also works really well because Stephen is the youngest 
of three—he has two older sisters—and I’m the youngest of three—I 
have two older sisters. We both have very close relationships with our 

by AMANDA CUDA
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whole families,” Jaeger said about the band’s dynamic. “We all have high energy families 
and we’re used to being around the same people all the time, and everybody being kind of 
wild and crazy. I think if that wasn’t true it might not be as comfortable,” he said. 

 And it seems like the importance of close, family-like relationships has stuck with this 
band, even as they made the big move from Ottawa to Toronto. 

 After being together for about eight months, The Balconies started working with Sari 
Delmar of the Toronto-based company Audio Blood Media. Delmar has, what Jaeger calls, 
a “family of bands” that she works with. 

 “It’s like a community now of musicians and we’re all so supportive of each other and 
I just find it so inspiring to be a part of that community,” Jacquie said.

 Delmar started to get the band gigs in the city and, eventually, they were playing more 
frequently in Toronto than in their own hometown. “So we would come here sometimes 
three times a month, driving back and forth on the 401,” said Jaeger, “and on occasion we 
would miss out on opportunities because we weren’t a local Toronto band.” But The Balco-
nies have been calling Toronto their hometown for a while now and they say they’re really 
being treated as a local band. Booking firms are finding them shows, radio stations are play-
ing their songs and their music is reaching more and more people every day. 

 “I think about it as being nourished,” Jaeger said about Toronto’s music scene. “There 
are a lot of people in the city who are interested in going to see live music and we noticed 
that right away.”

 And for members of a band like this, who focus a lot of their attention on their live 
show, that’s the best thing they could ask for. “It’s all about the energy we put in,“ said Jac-
quie, “because I find sometimes if people just listen to our album off the bat, they don’t get 
the whole thing; whereas, as soon as they see our live show, they understand where the 
energy’s coming from and are like, ‘OK. Now I understand the concept. I understand the 
music a little better.’ ”

 With concert dates booked across the country for the next few months, Canada will 
have many chances to see what The Balconies are all about. “We just really want to energize 
people,” said Jacquie, “to get people dancing and feeling good about themselves and feel-
ing good about what they’re listening to.” p

Check out The Balconies’ music at www.myspace.com/thebalconies

OTMMusic
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EVERLEA HAS TOURED ALL ACROSS ONTARIO, RELEASED TWO FULL-LENGTH RE-
CORDS, AN EP, WORKED WITH GLASSNOTE ENTERTAINMENT GROUP AND SKATE FOR 
CANCER. AFTER PLAYING TOGETHER FOR NEARLY A DECADE, THE KINGSTON BORN GROUP 
HAS MOVED TO TORONTO TO PURSUE BIGGER LIVE SHOWS AND GREATER OPPORTUNI-
TIES. OTM GOT TO SIT DOWN WITH EVERLEA BAND MEMBERS BRENDAN, CASEY, JUSTIN 
AND PAT TO CHAT ABOUT TORONTO LIFE.  by OLIVER BANYARD

arrangements. We have about 15 songs that we 
still need to mold into finished songs to find the 
flow of the record. 

How has song writing changed since your last 
album? 
J: We put out our first album ourselves in 2007. 
Then Glassnote bought and re-released it in 2009. 
I wrote most of those songs when I was young-
er. There have been so many unfinished songs 
since then; there is a lot of material to draw on. 
That’s why I want to whittle down the songs and 
get something that’s still Everlea but also see a 
growth. I don’t want to isolate people by making 
something that’s too different. 
 
How have the lyrics changed?
J: We’re more critical lyrically now; I’ve tried to re-
fine that process by writing outside of myself. On 
the acoustic EP, I wrote the first song that wasn’t 
about my personal experience, but I can still re-
late to it. Casey and I watched the movie Citizen 
Kane and I was like, “I want to write a song about 
this guy!” and so that ended up on the record. 
It’s the kind of stuff that’s not as teenage angsty 
I think but more dealing with subjects that are 
wider than just personal relationships. But there 
will still be some songs like that because people 
can relate to it.

What is Everlea thinking for the summer?
J: Hopefully we’ll have the record out and have 
some touring scheduled based around that. We 
also did a song for Rob Dyer for Skate for Cancer. 
He’s going to be releasing a compilation that we 
will be a part of. But for now we’re in the studio 
writing and recording; we’re aiming to be done 
by the end of May. v 

OTMMusic

wWhere did Everlea begin? 
Justin: I started the band when I was in high school. 
I met Casey at a golf course we both worked at. We 
liked the same music so we started a band. Then we 
met up with Brendan.
We went through a bunch of bass players and now 
we’re here with Pat. We put out our first EP in 2005 as 
Everlea but we’ve been playing together for a long 
time.

Why did you come to Toronto?
J: We moved at the end of the summer and we just 
thought it would be good to get out of Kingston. 
Everything happens here.

Has it been a good choice for you to move here?
J: It was a good step for us to be in the city and have 
a good headlining show. In the fall we headlined the 
Mod Club…I feel that if we weren’t in the city, we 
wouldn’t have been able to make that show a suc-
cess. 

Favourite Toronto venue?
Brendan: I like the Mod Club. We’ve had the best 
shows there. We opened up for Secondhand Sere-
nade there and we played with Lights. It’s the history 
with that venue…
J: And the sound’s always decent there and they 
have nice bathrooms.

Let’s talk about songwriting…what’s next for 
you?
B: Some studios have wanted to work with us to give 
us some free time to track some stuff. So we’ve been 
doing that out in Oakville and Waterloo.
J: We released our acoustic EP last month because 
we wanted to put something out in the interim 
between now and the full length since it won’t be 
ready until the summer. We’re in the preproduction 
stages for it right now, but we’re still working on the 
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Check out Everlea’s new acoustic EP at 
www.myspace.com/everlea
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SITTING IN A DIMLY LIT ROOM, ON OPPOSITE 
SIDES OF A DARK, ROUND WOODEN TABLE, 
CLOSE FRIENDS THOM GILL AND MAYA 
POSTEPSKI , AKA PRINCESS CENTURY, CHAT 
OVER A CUP OF COFFEE. POSTEPSKI DESCRIBES 
PRINCESS CENTURY AS DARK; GOTH. AND 
WITH ONE LOOK, THAT MAKES SENSE. SHE’S 
WEARING A BLACK, CAPE-LIKE SWEATER AND 
HER DARK BANGS COVER HER EYES. BUT EVEN AS 
SHE ANSWERS GILL’S PASS-ALONG QUESTIONS 
IN HER QUIET, CALM VOICE, SHE’S PLAYFUL AND 
CONSTANTLY HAS A SMILE ON HER FACE. by 
THOM GILL & AMANDA CUDA  photographed 
by TARA BARTOLINI | make up  NATALIE KAINE
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out, go downtown or see my friends, that’s my 
decision, but I don’t have to run into anyone. It’s 
nice to do that, but I’m in a place in my life where 
I just want to be writing music and nothing else 
really matters. So I’m in a cave.

TG: How did you make the record? Give me the 
answer that I want.

 Well…I met this boy at Long and McQuade…
I’m just kidding. I did it in my room. And there 
are some things about it that I hate because it 
sounds like shit sometimes. I made it really hastily 
because I was rushing to meet a deadline before 
I went on tour in Europe. So I literally had to have 
all the songs sent to be mastered the day before 
I went on an airplane, so there are things about it 
that I wish I had spent more time on, but it’s fine. 
It’s a first record. What more could you ask for? 
The next one is going to be much different. Like, 
as far as technical things like sound quality.

TG: What about vibe wise? The vibes are high 
on the first one.

 It’s definitely going to be way sexier and re-
ally dark. Like, goth. 

TG: How you hope to make your mark on To-
ronto? And then on the world.

 There aren’t that many women in Toronto 
doing something avant-garde. I don’t want to get 
in trouble for that because lots of my colleagues 
are doing great things, but I think there could be 
more women on the scene pushing boundaries. 
I’m no feminist, but I don’t think there are enough 
of us doing stuff like this. And in the world? I dun-
no. I’m like, the next Madonna. v

TG: How do you implicate and situate yourself 
and your music in the current musical climate? 
How do you perceive yourself fitting into 
what’s happening?

 Nowhere; I don’t think I fit and I’m fine with 
that. I don’t want to sell records. I just want to 
play shows to people. Anybody. That’s what I 
like to do. I’m a performer. Princess Century is 
my solo project in all aspects. Like, it’s a selfish 
thing. I don’t really care about the audience. I 
mean, I do! Obviously, anybody does, but I’m 
not concerned about how I fit into a scene or 
any future for myself.

TG: Do you have goals?

 Mhm, but not for this specific project. This is 
like, my downtime from my other more focused 
projects where I’m serving other people as a 
drummer, to just explore the dark things I love.

TG: How do you, because you’re also one of 
the primary people for Trust… 

 Yeah, well that’s much more focused. I 
mean, Trust is a project that is still very new but 
there’s definitely a longer term goal for it and I 
want that project to succeed, whereas Princess 
Century is for me. It’s already successful because 
I’m doing it and it exists. And that’s all. I’m happy. 
That’s it. I’ve accomplished my goal. Whereas for 
Trust, I want something to come out of it in the 
sense that I build an audience and a fan base 
and a long term career. 

TG: How is it to live, slash be, so isolated in 
North York and work there and stuff?

 It’s amazing. I mean, it’s like I have my own 
rally and I don’t have to care about anyone. Yeah, 
I can just be absolutely selfish and if I want to go 

wThom Gill: I thought we could talk about 
your name, because I think the Princess Cen-
tury concept is one of the strongest I’ve ever 
experienced in my life. The fact that you give 
everybody a different “princess” moniker—I 
think that’s interesting—and I wanted you 
to explore what new millennium “princess-
hood” means to you.

: Well the name came from…I 
used to draw in my notebook, all of these dif-
ferent characters like Princess Candlestick, 
Princess Forest, Princess whatever. It was just   
a joke. When I was on a tour, just bored, draw-
ing.

TG: Oh yeah! I remember those. Those were 
great.

 Yeah! And they were terrible. I can’t draw 
for anything. But they were just a joke among 
friends and then I was like, “I’m a princess!” I 
am though; I don’t like sleeping on floors and 
being on tour, yet I do it every day. I needed 
a memorable name that’s not my given name 
for my band name…since my name’s not so 
easy to remember. It became Princess Cen-
tury because in the twenty-first century I feel 
like most people are princesses with their cell 
phones and GPS and blah blah. Life is easy, 
yeah? Twenty-first century life is easy, you don’t 
have to, uh, make your own fire anymore.

TG: Is Princess Century the overarching con-
cept, and then within each are you playing 
different characters, or are you yourself in 
Princess Century? I feel like you are playing 
out different princess characters.

 I think that Princess Century is this princess 
girl who’s privileged, exploring the darkness in 
herself.

OFF THE MAP | MAKE YOUR MARK | 16  Check out www.myspace.com/princesscentury



THE ANALOG LOOK IS IN RIGHT NOW. FROM WEEK-
END RECAP ALBUMS ON FACEBOOK TO MAINSTREAM 
FASHION MAGS, THE “DATED” AND FLAWED AESTHETIC IS 
POPPING UP ALL OVER THE PLACE. WITH THE AVAILABILITY 
OF PROFESSIONAL AND “PROSUMER” EQUIPMENT, THE 
OLD SCHOOL FEEL IS BECOMING MORE APPEALING—
NOT TO MENTION INCREASINGLY EASY TO RE-CREATE: 
UP THE EXPOSURE, SLIDE DOWN SATURATION, INCREASE 
THE CONTRAST AND A NORMAL PARTY POSE LOOKS 
FLAWED ENOUGH TO HAVE BEEN TAKEN WITH A DISPOS-
ABLE CAMERA FROM 1995. BUT THE MAJORITY OF THESE 
PICS ARE PURELY DIGITAL NOSTALGIA EMULATING THE 
LOOK OF CHILDHOOD PHOTO ALBUMS. ENTER MARK 
PECKMEZIAN, SELF-DESCRIBED AS “ANALOG THROUGH 
AND THROUGH.” IN A TIME WHEN MORE KIDS THAN 
EVER ARE TRYING TO RECAPTURE THE FEEL OF SPONTA-
NEOUS AND FLAWED PHOTOGRAPHY THROUGH DIGITAL 
TOOLS, MARK IS THE REAL DEAL. 

by ANDREW WEIR

ANALOG
THROUGH & THROUGH
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 q	In his fourth year in photography at Ryerson, he has a repu-
tation for his unique artistic style and uncanny ability to disagree 
with his professors. It would be easy to suggest that he stands out 
because of his unrelenting adherence to film and the dark room—
but that wouldn’t do his work justice. It is difficult to put into words 
what makes his photography special.
 While on one hand, his work seems to translate the experi-
ence of being a young, artsy photographer set loose in Toronto, 
on the other hand it seems to belong to another space and time 
all together. It is all at once cutting edge and antique—it braves 
its own trail, yet feels somehow rustic and traditional. As one com-
menter on feverish photography.com put it, “there’s something on 
your portraits that makes me feel mysterious and obscure, but all of 
them are beautiful.” 
 At first, Mark comes across as shy. He is taken off guard by the 
news that his reputation preceded him to our interview. “what the 
fu…?” he asks; but he’s pleasantly surprised.  
 His reputation comes from a combination of original style and 
epic clashes with his professors. “I get really bad marks,” he readily 
admits. “I’m not a good ‘student’ student…I don’t agree with [the 
faculty] and I let it be known…I’ll just say ‘no,’ and some professors 
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just flip out. Like red in the face, storming out.” But perhaps that kind 
of disagreement is exactly what art school is for. 
 “If your professors say you’re doing a great job—you’re doing 
something wrong, you know? … it’s as if your mom says she likes 
your fashion.” 
 This brings up an interesting question: outside of technical in-
struction, how much can a photography degree really teach you? Is 
it possible to teach creativity? Mark suggests that school has not so 
much taught him how to be creative with a camera, but has sup-
plied him with a social environment that allowed it to flourish: a sort 
of artistic incubator. 
 On the webzine Blood of the Young, Mark had previously cit-
ed “mostly ideological, but also practical” reasons for adhering to 
film and the dark room. Crowded into a corner at Starbucks, and 
psyching myself up to be self-conscious about the digital photog-
raphy equipment at my side, I asked him to elaborate on the ideo-
logical side of his craft. His explanation gravitates to the substance 
and hands-on quality of working with film. Without the ability to 
abort the photos that come out blurry or too candid, Mark is free 
to experiment and follow his creative impulses in the development 
stage. What happens in the dark room, Mark tells me, is at least 50% 
of the process.   
 “It’s more natural for me to work in that way—more intuitive…
it’s all chemical, so it’s really easy to do weird, cool things” 
 This really says something about why Mark has garnered the 
reputation he has. Creativity is not a product of completing art school 
assignments, but rather, following and enjoying the strange direc-
tions that experimenting can take. This is what sets Mark’s portfolio 
apart—the fact that it is clearly the result of his excitement in follow-
ing whims in the dark.  
 In that same coffee shop, he tells OTM that by the end of any 
given weekend, he has about 9 more rolls of film to go through. Af-
ter perusing his online portraits, one might expect him to carry some 
serious equipment; however, in a move that seems to perfectly suit 
the man behind his portfolio, he pulls out his old Contax T2 with a 
faded plastic turkey dangling from the wrist strap. 
 So what about this trend of the digital imitating the analog? 
Mark is not the slightest bit pretentious about it. “It’s a bit of a threat 
I guess…If it’s done poorly it could cheapen the whole thing. The 
danger is it becoming too much of a thing.” For some reason, this 
sentence lacks that irony that one would think it would contain—
after all, just two decades ago, it was the only thing. But the game 
Mark is playing is very much rooted in the new media age—his work 
is rapidly gaining exposure through blogging and webzines. In fact, 

OTMPhotographers
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Check out Mark’s portfolio at 
www.markpeckmezian.com
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some of his shots can only truly be experienced through computer 
technology, such as his 3D-style rapidly alternating works. It is clear 
that Mark is neither a Luddite nor fundamentalist—his worry is that 
the digital cannot capture the intuition, trial and error that are the 
strengths of analog photography. 
 It’s unclear what the future has in store for Mark Peckmez-
ian. He suggests that he may one day move and work in New York, 
where the photography scene is less conservative. However, he is 
making his mark in Toronto, and not just in the university scene. He 
was recently hired to shoot the cover of the Globe and Mail’s Report 
on Business Magazine—a development he never expected. p



a quick study of male friends
A PHOTO STORY BY 

MATTHEW TAMMARO
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SNAPSHOTS
2010
A Photo Story

by Rachel Waugh
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See more by Rachel at www.flickr.com/photos/rachelwaugh/



ILLUSTRATOR AND FASHION STUDENT 

RACHAEL MECKLING CREATES EN-
CHANTING VISUALS, IN MANY MEDIA.  

DOODLES OF VIVACIOUSLY DRESSED LA-
DIES, SENSUAL FASHION SHOOTS AND 
ALLURING DIGITAL ILLUSTRATIONS ARE 
SOME OF THE WORKS THAT MAKE UP 
RACHAEL’S BLOG. NAMED AFTER HER 
MOTHER, PENELOPE CELEBRATES FEMI-
NINITY AND ITS BEST FRIEND, FASHION. 

by NATALIE KANE

TURBAN



OTMIllustration

 q	 Rachael is a third year fashion 
communication student at Ryerson Uni-
versity who has been drawing for as long 
as she can remember. The Saskatchewan 
native embodies the tone of her work—
delicate and soft with a splash of delight-
ful quirkiness. Along with the success of 
her blog, Rachael has been commissioned 
by Flare Magazine and has illustrated de-
signs for Canadian designer Evan Biddell.
 When asked about her influences, 
she mentions nature and organic design 
as well as microscopic images. She also 
finds inspiration from a graffiti artist called 
Miss Van with whom she shares an affinity 
for pastel colours. The origin of the sassy 
female creatures she creates is her love of 
old movie stars. She watches interviews of 
women like Feist and Cat Power and is in-
fluenced by these strong but soft female 
characters. “I always want to be working 
with or about the female body.” 
 Rachael’s process when creating a 
piece varies from day to day. “Sometimes 
I have no idea what I’m doing and it just 
happens to look like something and I work 
from there, or I have a specific image in 
mind that I can render…I doodle all the 
time. I’m more concerned about self de-
velopment and what I want to express at 
the time rather than having a specific idea 
for a series.” 
 More than visually talented, Rachael 
is also a self-taught musician as well as a 
former Irish dancer. “I love drama too; I 
love anything creative,” she explains.  
 “The costumes in it are amazing!” 

she declares about her favourite movie 
of all time, My Fair Lady. As she describes 
the behind the scenes footage of the VHS 
tape, you can tell she is mesmerized by 
the film. When questioned about her fa-
vourite fashion designers, she quickly lists 
“Rodarte, Erin Featherston and I love Philip 
Lim.”
 In her spare time, Rachael enjoys 
“going for big walks, biking, exploring and 
going to museums” and she states that 
she loves “seeing things I haven’t seen 
before, which is probably why I spend so 
much time on the internet,” she laughs. 
She also loves to route through upscale 
vintage stores and wander along Queen 
Street West.  
 Though illustration is her focus, Ra-
chael tells me she “doesn’t want to be just 
an illustrator. I want to work with flamboy-
ant, feminine things in any sort of way at 
all.” In the future she would like to “start 
out with graphic design, but eventually I’d 
like to work my way up and become an art 
director.” 
 A girl of many talents, Rachael’s blog 
documents her expressions in many forms. 
She excels at painting, drawing, photog-
raphy, design, make-up, styling and digital 
art, even the odd exploration with plasti-
cine. She explains that Canadian artists are 
expected to be multi-purpose, and usual-
ly are. “I want to be someone you can call 
on for many different things,” she says, an 
important impression she wants to leave 
on Toronto. “I just want to be known as a 
diverse artist.” And that she is.  p 
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TWO GIRLS

See more from Rachael at www.rachaelmeckling.tumblr.com 
 



by OLIVER BANYARD

GIGO ELMOSELHI 
HAS COME A LONG WAY SINCE HIS SCHOOL 
DAYS OF DESIGNING POSTERS FOR LOCAL 
BANDS, NOW WITH OVER ONE-HUNDRED 
POSTERS IN HIS PORTFOLIO AND AN IMPRES-
SIVE CLIENT LIST. 

HOW MANY OF US REMEMBER THE KID IN 
HIGH SCHOOL COMMTECH WHO WAS AL-
WAYS HUNCHED OVER A COMPUTER LOADED 
WITH THE EDUCATOR’S VERSION OF PHOTO-
SHOP, WORKING INTENSELY TO PRODUCE A 
POSTER THAT WOULD WOW US? RECALL THE 
HOME-PRINTED POSTERS FOR LOCAL SHOWS 
KEPT IN OUR LOCKERS? THIS COULD BE ANY-
ONE, ANYWHERE; THERE WERE A HAND-
FUL OF THESE DUDES IN EVERY SCHOOL. BUT 
HOW MANY OF THEM GRADUATED FROM 
THE SMALL LEAGUES OF BEING AN ADOLES-
CENT PHOTOSHOP HOBBYIST TO BECOMING 
RESIDENT GRAPHIC DESIGNER AT ONE OF TO-
RONTO’S HOTTEST CLUBS?



OTMIllustration
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 w	“I started designing in high school; 
grade 10.” says Gigo. “I used to paint mu-
rals…big ones. And then I was introduced 
to computers.” By the end of high school, 
Gigo was designing posters for several 
bands, including Fox Fire. Having decided 
to pursue graphic design, Gigo went the 
education route and picked a college pro-
gram for design, but dropped it shortly af-
ter his first year, “They didn’t give us com-
puters until second year and it was all color 
theory and stuff…I wasn’t really into it.” In 
the time that followed, Gigo started free-
lancing for a handful of clients and word 
of mouth spread until he had gigs with 
several bands, eventually leading him to a 
group called Trophy. “They’re not around 
anymore but they’re great friends…I love 
those guys! Their manager at the time was 
actually the one who got me the job at 
Tattoo.” Here, Gigo is referring to his two-
year position as the resident graphic de-
signer for Toronto’s Tattoo Rock Parlour, a 
popular nightclub on Queen West. He was 
required to produce a poster design for 
every event that would take place at the 
club. “I got to try different styles…I would 
do something different for each band.”
  Today, Gigo attends Centennial Col-
lege for design. “I love it there. I’m not really 
learning much but I’m getting my degree. 
That’s all that matters,” he laughs. In his 
spare time, he enjoys going to rock shows 
and checking out new music videos. “I like 
any music videos that have illustration in 
them,” he says. Gigo also admits to watch-
ing a soap opera from time to time. “I love 
the Spanish soaps; the men cry all the time 
and the women don’t,” he laughs. 
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  The retro influences of Gigo’s work 
are immediately obvious, as is his love for 
astronomy. “I love astronomy. I use it a lot 
in my art…stars and geometric shapes. I’ve 
always been fascinated by it. My father got 
me into it; he’s been studying it for years. I 
picked up a book on it.” The process all be-
gins with the internet, “I like checking out 
ffffound.com, books from the 60s and 70s…
that’s how it starts”. While he admits dislik-
ing hand-drawing, Gigo laughs as he de-
scribes his professors asking him for more 
process work. 
  And while he’s now fine-tuned the de-
sign process, there are parts of it that Gigo 
hasn’t changed. His most invaluable tool re-
mains Photoshop. “I haven’t used anything 
else. Illustrator is for logos and vector de-
sign. I’m not a vector artist. I have a tablet; 
my girlfriend got it for me for Christmas.” 
 Gigo cites Toronto as having a big in-
fluence on his work: “So much history; so 
much happening all the time. Good or bad, 
there’s always something happening. I love 
going to galleries. The Baitshop is really 
good; I love going there.” Between visiting 
galleries and work, Gigo likes to eat at Echo 
Sushi at Yonge and Eglinton, “During the 
week it’s pretty good. It’s all-you-can-eat…
that’s kind of dangerous.”
  In the future, Gigo hopes to shift his 
focus to movies. “I would love to make 
posters for independent movies. I’ll go to 
Warner Bros. and be like, “Heyyy...uhh.””
  So, if you’re into space and retro text-
books, and if Spanish soap operas and all-
you-can-eat sushi tickle your fancy, chances 
are you’ll like Gigo Elmoselhi. v



photographed by CHRIS PANGAN
art direction TARA BARTOLINI
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MUCHMUSIC VJ 

LIZ TRINNEAR 
IS BLAZING TRAILS 
FOR THE NEW 
GENERATION OF 
TV PERSONALITIES



OTMOn The Screen

 q	Ever think Facebook and Twitter couldn’t get you anywhere? Think 
again. 
 At the start of 2010, London native Liz Trinnear was crowned the win-
ner of MuchMusic’s VJ 2.0 competition. She’s young, outgoing, loves music 
and is in the know for all things hip. She is also incredibly media savvy. 
 Over the course of three months, the VJ search narrowed from 4,000 
candidates to 16, to 8, to 4 and finally to just 1. Progressing from one stage 
to the next involved completing challenges and benchmarks, like amass-
ing online fans and raising money for charity. Most importantly, it required 
a genuine grasp of social networking, blogging and micro blogging. As Liz 
demonstrates, the whole idea of the “TV personality” is changing alongside 
technology. Liz hasn’t pitched a character to be the new VJ—she is all Liz, and 
part of her job is to be herself across at least three different platforms: televi-
sion, weblog and twitter.  
 Just a few months ago, Liz was working hard to finish up her final year 
in the Media, Information and Technoculture program at the University of 
Western Ontario. The program teaches a critical understanding of media, 
from mainstream and traditional to alternative and radical forms of commu-
nication. In an instant she went from studying and critiquing different facets 
of media industries to working in front of the camera for the largest private 
media company in Canada.  
 OTM met with Liz to talk about her transition from being a media stu-
dent to media star and hear what it’s like starting out in one of Toronto’s 
“coolest jobs.” 
 “A VJ is someone who bridges the gap between celebrities, musicians 
and artists from all genres, and the audience.” Liz explained, “We take the ‘all-
access pass’ and live it. We stay up to date on new and old music and keep 
ourselves posted on the latest gossip and entertainment news. In a nutshell: 
our job is unreal.”  
 “For me,” Liz continued, “the biggest thing during the competition 
was, ‘You know what, hey, I’m real. I’m not a façade. I’m not a phony. I’m not 
going to sit there and talk down to you. I’m just like you…I’m a friend of yours. 
I love music; I’m a music head…I just have a really cool job.’ ” 
 As a VJ, viewers can catch Liz on MuchMusic’s VideoFlow. She goes 
live to air from noon to one on weekdays, introducing videos and interacting 
with fans. The average Much viewer may only catch Liz on the air for an hour 
a day, plus occasional promos—but for the other 11 hours of the day, she’s 
busy getting work done around the studio.
  “I get to work at around 9,” she says, outlining a typical day at work, 
“and then I check my emails and do all the administrative stuff…I usually then 
go to makeup and wardrobe. We film promos for a bit, and then we go live to 
air from noon to one. After that we usually shoot promos again or do some 
other stuff.” 
 “Then we get a blogging hour. I love blogging, so it’s excellent. From 4 
- 6 you can’t really get work done in the Much environment because all of the 
student tours are coming through. I love running up and talking to people, 

and they get excited too.”  
 Liz acknowledges that the long days can be tough. “It’s not all glitz and 
glam in this business,” she says, noting that it can get quite exhausting. But 
she gets a kick out of the enthusiasm of tour groups and kids peering through 
the windows on Queen St. “You’re working 12 hour days,” she says, “but it’s 
when fans and the audience come up to you and say those little tidbits and 
comments—‘Hey you’re doing a great job!’ or ‘You were my favourite person 
in the competition!’—that gets you through the day.” 
 Liz has fond memories of being “that kid on the other side of the glass.” 
And those memories aren’t too old. “It’s funny because when kids are like ‘Hey 
can you sign my shoe, I’m like, ‘I can’t sign your shoe, those are really nice!’ But 
I was that kid. The girl behind the TV screen…the girl with the shoe.” 
 For now, though, she is still adjusting to life in the big city. “I still get ex-
cited about the subway,” she admits, “but I’m a people person and I love people 
watching. Toronto is perfect for that.” 
 Liz’s position is interesting; on one level she is a celebrity herself, and 
on another she is a moderator between celebrities and their fans. She exists 
somewhere in between two worlds. But Liz does not really see herself as such, 
“I still don’t look at myself as a celebrity,” she says, “I’m a normal kid…I just have 
a really cool job.’ ” That outlook is one of the reasons she won the VJ 2.0 com-
petition. In line with the social networking trends of the internet, her role as 
“TV personality” is an amplification of herself. She’s not just a host—she is an 
interactive bridge between the audience and their idols. 
 “We’re always connected online,” Liz says, musing on the idea of a new 
media personality, “everything is at the click of a button. The ‘new new media 
personality’ is a reference to staying connected; I love to blog, I love being on 
Twitter. Actually, I’m obsessed with Twitter. I love where our world is going. I 
speak for the other noobies here when I say that we are very keen on staying 
connected and staying interactive. Ten years ago VJs didn’t have this access to 
their fan base. Now, I’ll be tweeting back and forth with someone from Vancou-
ver, or Halifax. It’s truly remarkable.” 
 In the Much environment, Liz tells us, there isn’t that much time for blog-
ging. When her boss told her that they would be able to officially slot time in 
for blogging and tweeting, she was delighted. “Usually its downtime, but I’m 
blogging throughout the day. Its part of the job…but my job doesn’t feel like a 
job. This isn’t your regular 9 - 5 and I love it. I love the spontaneity.” 
 At the time of our interview, the next thing on Liz’s plate was a trip to 
Whistler to cover the 2010 Winter Olympics. As one of the faces of MOD Live 
@ The Base she was psyching herself up for the time of her life. “When they 
told me I was going to the Olympics, I just stopped looked at them and my jaw 
dropped. I was like, ‘Can I hug you? Is that inappropriate?’ It’s a once in a lifetime 
chance. Just a month ago I was the kid slaving over an essay. It’s crazy.” 
 How is Liz going to make her mark at MuchMusic? “There are lots of big 
shoes to fill at Much,” she admits, “I idolize George Strombolopolous. I love his 
career and where he’s gone with it. I respect him as a human being and as a 
personality on TV as well…I really just want to be remembered as a real person. 
I’m not here to be a phony. I’m just here to connect with the audience and have 
fun.” p 

by ANDREW WEIR
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TORONTO ACTOR 

D E V O N 
BOSTICK 
SAT DOWN WITH OTM TO TALK 
ABOUT THE PLUS SIDE OF BEING 
CANADIAN IN THE INDUSTRY, 
SHOOTING ZOMBIES AND 
WHY YOU SHOULD NEVER 
GOOGLE YOURSELF. 

photographed by MARK PECKMESIAN



w	Chelsey Burnside: Would you say Toronto is a good place for 
a young actor to get their start?
Devon Bostick:  Yeah, for sure. One of the great things about 
working in Toronto is that you get to build up your resume, and 
every decision you make will not necessarily affect your career. 
So I could do a role that might turn out badly, but it’s not going 
to stop me from working on the next project because it’s not like 
it’ll get seen by everyone. It’s a good place to practice, but also 
every once in a while a substantial movie will come along that 
will be seen by many people. It’s a closer industry in Canada, so 
you run into a lot of the same people. 

CB: What was your first audition?
DB: I actually landed my first audition. It was Odyssey 5, a sci-
fi show, and I played “Gothic Teen,” even though I was only 10 
years old. I still remember my line too—it was “NASA, nice cos-
tume dude”.  

CB: Do you have a favourite character so far?
DB: The one I’m currently doing is my toughest. I’m playing a kid 
with Asperger’s on an episode of CTV’s Flashpoint right now, so I 
had to do a lot of research on the syndrome and the many differ-
ent things that come with it. I have two favourites though: one 
is an art house film, Adoration, that Atom Egoyan directed. That 
character was really deep and very intellectual. Another of my 
favourite roles was in a zombie film called Survival of the Dead 
that’s going to come out in the spring. I liked it because I got to 
have fun, joke around and shoot zombies.  

CB: Do you consider any one role your big break?
DB: I thought Adoration was my big break because Atom Egoy-
an wrote and directed it. I mean, it definitely legitimized my sta-
tus as an actor in Canada, but my true big break, even though 
I wouldn’t want to consider it so, is Diary of a Wimpy Kid. It’s a 
huge studio movie that is based on books that kids love. I mean I 

SITTING IN THE CORNER OF A BUSY COF-
FEE SHOP ON QUEEN STREET WEST, DE-
VON BOSTICK LOOKS AND ACTS LIKE 
YOUR AVERAGE (ALBEIT STRIKINGLY-FEA-
TURED) 18-YEAR-OLD. IT IS ALMOST HARD 
TO BELIEVE THAT THE ENERGETIC, SELF-
DEPRECATING TEENAGER WITH A PLAID 
BACKPACK SLUNG OVER ONE SHOULDER 
HAS A RESUME JAM-PACKED WITH MOV-
IES AND TELEVISION SERIES DATING BACK 
TO 2002. FROM PLAYING A LEAD IN ATOM 
EGOYAN’S ADORATION TO SCORING RE-
CURRING ROLES ON BEING ERICA AND 
DEGRASSI: THE NEXT GENERATION, BO-
STICK HAS ALREADY STARTED TO MAKE HIS 
MARK ON THE CANADIAN FILM INDUSTRY 
AND HE’S DETERMINED TO KEEP GETTING 
BIGGER AND BETTER. by CHELSEY BURNSIDE   

love kids, but it’s not the core audience that I would go for. 

CB:  Do you ever Google yourself to see what people are say-
ing about you or your movies?
DB: I have before; it’s a terrible thing though. I’ve stopped, be-
cause if you’re looking for people who want to diss you or who 
are angry about you being successful, it’s on the internet. Espe-
cially IMDb; I stay away from those now. I want the positivity in 
my life because I have enough negativity on my own. I’m hard 
on myself; you have to be.  

CB: Do you want to continue acting for the rest of your life?
DB: I hope to. If I have that opportunity then I will. I also plan on 
writing, and I’m really interested in directing, but for now I’m 
just going to act away. I’m really interested in the whole indus-
try and it’s a fun thing to be a part of. It’s very magical, but at 
the same time it’s not all glamour; there’s a lot more to casting 
a role and getting a role than just being good. A lot of people 
think that once they decide to be an actor, they can land a lead 
role and it’ll bring them to Hollywood. I’m living proof right here 
that that isn’t true.

CB: Any actor or director you’d like to work with?
DB: Tons, a million. I really want to work with Judd Apatow and 
his crew because they look like they’re having so much fun. 
Scorcese as well, that would be a dream. Actor-wise, I really 
love Kevin Spacey—he’s very subtle and powerful at the same 
time.

CB: How do you hope to make your mark on Toronto and on 
the industry?
DB: I’m going to keep on working with the same energy and 
attitude that I’ve had for my whole career, and I’m going to try 
to do bigger and more challenging roles; I’m just going to get 
out there. v
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WHO KNEW YOUTUBE COULD BE YOUR KEY 
TO FAME? ONLINE HOME-MADE VIDEOS 
HAVE MADE VANESSA DI STAULO ALMOST 
F A M O U S

photographed by TARA BARTOLINI
stylist AIMEE LEGAULT

make up MARCIA SHIOTA



CONTRARY TO ITS NAME, VANESSA DI STAULO’S YOUTUBE CHANNEL ‘NOT FAMOUS’ IS VID-
EO-LOGGING AT ITS FINEST. WITH 5,886 SUBSCRIBERS AND 542,552 VIEWS, THE CHANNEL HAS 
ABOUT 45 VIDEO LOGS OF VANESSA TALKING ABOUT ANYTHING AND EVERYTHING FROM HER 
PET PEEVES AND CHILDHOOD CRUSHES TO HER BIG BROTHER AND LONG HAIR THAT IS NOT 
HAIR EXTENSIONS.  THE NUMBERS ARE QUITE AMAZING – EVEN TO OTM. 

OTMBloggers

by GALEN DRINNAN & ROOP GILL

w	Galen Drinnan: Did you ever expect you’d 
get this big?
Vanessa Di Staulo: Not at all. When I first start-
ed making videos, I thought no one would 
ever see them.  I definitely had no idea it was 
going to get to this extent, but when I did get 
more views, I started posting more regularly. 

GD: Are your videos pre-structured or do you 
just go with the flow?
VDS: When I started making videos, I just put 
on whatever. Since I have a sense of what peo-
ple like to watch, I stick to a theme of what I 
am going to do, but I never script it. 

GD: Does your mass popularity make you 
conscious of the stuff you put out there?
VDS: Yeah, definitely. When you are starting 
you don’t realize that anyone can see these 
videos, so you aren’t really wary of the infor-
mation you share. But now, since I have more 
viewers, I have realized you just can’t put 
whatever you want. It is good to stay within 
some guidelines and censor your material. 

GD: Anyone with an internet connection can 
vlog, but how has growing up in Toronto in-
fluenced your perspective and the way you 
do things?
VDS: Having lived in Toronto for my whole life, I 
have noticed that whatever opinion you have, 
everyone sort of respects it; no one wants to 
change your opinions. 

GD: How do you handle ‘flamers’? 
VDS: (laughs) I do have a supportive fan base 
but obviously I get a lot of negative com-
ments as well. I’ve been doing this for over 
two years; I don’t want to say I’m used to it, 
but having that experience, it doesn’t bother 
me anymore. I am past the stage where nega-
tive comments would affect me.  

GD: What’s next?
VDS: I worked on a collaborative channel but 
we are ending it for now. I hope to keep post-
ing videos every week or two, so that I have a 
regular base of fans. 

GD: Word of advice to home-video-mak-
ers…
VDS: Be careful of what you put out there be-
cause you never know who is seeing it. v  

Log onto www.youtube.com/user/vdistaulo to watch Vanessa’s channel.
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“I AM NOT AFRAID OF WALKING DOWN THE STREET IN 
SOMETHING THAT PEOPLE THINK IS CRAZY. WHAT I CAN’T 
STAND IS LOOKING LIKE EVERYBODY ELSE...”

THAT QUOTE, SPOKEN BY MARY-KATE OLSEN, SITS AT THE 
TOP OF 19-YEAR-OLD MARC BUENO’S FASHION-IN-
SPIRED BLOG. ALTHOUGH YOUNG, BUENO HAS A NAT-
URAL FLAIR FOR FASHION, AND IT SHOWS ON HIS SITE. 
BUENO USES HIS BLOG TO HIGHLIGHT WHAT HE CONSID-
ERS TO BE IMPORTANT AND EXCITING ASPECTS OF THE 
FASHION WORLD. EVERYTHING FROM THE HOTTEST NEW 
COLOGNE, TO THE LATEST COLLECTION FROM HIS FAVOU-
RITE DESIGNER, GUCCI’S FRIDA GIANNINI, TO AN INSPIR-
ING FASHION GURU FOUND ON LOOKBOOK.NU, HIGH-
LIGHTS BUENO’S INTERESTING TAKE ON FASHION. ONE 
LOOK AT HIS OWN LOOKBOOK.NU PAGE PROVES THAT 
THIS YOUNG FASHION LOVER, WHO ONE DAY HOPES TO 
START HIS OWN CLOTHING LINE, KNOWS JUST WHAT HE’S 
DOING – AND WEARING. OTM HAD THE OPPORTUNITY 
TO SIT DOWN WITH BUENO AND GET A TASTE OF THE 
BOY BEHIND THE LONG DARK BANGS. 

by SARA HAROWITZ | photographed by TARA BARTOLINI
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w	Sara Harowitz: What made you decide to start your blog?
Marc Bueno: I started my blog because I just wanted to show everyone that 
we can share fashion. I wanted to be able to express my feelings about fashion 
and share my inspiration with others. I thought my blog would let me do that 
and even though I am still a new blogger, it has.

SH: Tell me about your Lookbook page.
MB: I’m surprised that a lot of people like my style! I just wear whatever I 
want.

SH: Describe your fashion style.
MB: My style is outgoing - edgy, but kind of indie, with some hippie.

SH: How does Toronto affect your style and your life?
MB: There are a lot of people in Toronto and I get inspired by what I see on the 
streets. When you’re there, people look at you and say, “Oh, I like your clothes.” 
They don’t go, “Oh, what’s he wearing?”

SH: Who or what inspires you?
MB: On my Lookbook, I put a lot of lyrics. I love Paramore, Death Cab for Cutie 
and The Scene Aesthetic. Lyrics inspire my looks and my mood.

SH: One day you hope to be a fashion designer, is that right?
MB: Yes! I’m applying to George Brown’s fashion program in hopes of pursu-
ing my dream. I know it will be a lot of hard work since it is very competitive 
but I would love to have a line that is sophisticated yet rock-chic for women. I 
have always liked rock music since I was a little kid - I want to express that by 
making it through clothing.

SH: How is fashion a way to express yourself?
MB: I always like being creative; I like to make something new or design some-
thing randomly from what I feel or think.

SH: How do you hope to make your mark on Toronto?
MB: I would like to be inspirational to people, to be a role model. v

Check out Marc’s blog at www.marc-bueno.blogspot.com and his LOOKBOOK profile at 
www.lookbook.nu/markpatrielle
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THE EX WRANGLERS
WHEN IT’S TIME TO MOVE ON, MYEXCLOSET WILL DO THE DIRTY WORK FOR YOU. by LINDSEY MATHER

Letting go is always tough. You know your ex isn’t right 
for you anymore, but you still want him or her to be 

loved again by someone else who’s a better fit. 
The same goes for those items in your wardrobe that 
you no longer wear and need a new home for. Thrift 
stores can rip you off and an eBay account can be a 

hassle. What’s a girl to do?



OTMFashion

 q	MYEXCLOSET is transforming the con-
signment scene across Canada with an online 
thrift store that makes getting rid of unwanted 
clothes and picking up gorgeous second-hand 
finds surprisingly painless.
 MYEXCLOSET houses gently used clothes, 
shoes, and jewellery of all kinds. There are both 
designer brands and thrift store finds to choose 
from, and every piece is in perfect condition 
with a reasonable price. Whether you want to 
save or splurge, there is something for every-
one; prices range from five to four hundred and 
fifty dollars. 
 “Hayley and I really appreciate clothing 
that we think is great. We love selling pieces on 
our website that we think are only worth selling 
for 10 dollars, but we think are wicked. Those 
pieces are worth our time as much as a beau-
tiful dress someone bought at Holt Renfrew is 
worth our time,” says Cassie Cowie, co-owner 
of MYEXCLOSET, with partner Hayley Dineen.
 MYEXCLOSET is a combination of the 
women’s passions for business and fashion. 
Cowie and Dineen started selling people’s exes 
on MYEXCLOSET this past July in Toronto. 
 “It really started with Toronto. Toronto’s 
our baby, our home,” says Dineen, having been 
raised in the city that became the home base 
for MYEXCLOSET. Toronto has the most stock 
and highest sales of the MYEXCLOSET’s three 
locations: Toronto, Montreal, and Vancouver.
 Toronto is also the only city with “shop-
ping parties,” one-day sales at which people 
can view MYEXCLOSET’s inventory in person. 
A shopping party is helpful to customers who 
like to try on clothes before committing to a 
purchase; clothing for which value depends on 
fit, like jeans, are snapped up in the blink of an 
eye.
 Cowie and Dineen have built a close-knit 
team at MYEXCLOSET that shares their excite-
ment for great clothes. At the Toronto office, 
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everyone has the same sense of humour, says 
Dineen. “As a team in Toronto, it’s really nice to 
get together because we get along so well.”
 They believe in the philosophy “work 
hard, play hard” when faced with long hours 
dedicated to their start-up business. “We’re 
both really hard workers but we love to have 
fun while we’re working,” says Cowie. 
 The women find it hard to choose their fa-
vourite part of the day-to-day at MYEXCLOSET; 
to them, their job is just plain fun, says Dineen. 
“We get to push ourselves forward. We rely on 
each other just to make this happen which is 
fun because we can see all our work actually 
paying off.”
 If you are in the mood to shop, all you 
need is access to the internet and a PayPal ac-
count. At their website you can scroll through 
dozens of chic, second hand darlings. 
 The future for MYEXCLOSET is bright. In 
only seven months, MYEXCLOSET has found 
loyal customers across Canada. “There are 
clothes people don’t want to wear anymore 
everywhere,” Cowie explains. 
 Next, Dineen and Cowie plan to be a 
household name across the world, from New 
York City to Tokyo. “We want to highlight the 
different styles and personalities of these cit-
ies and how great and unique they are and still 
have that fun indie culture,” says Dineen.
 No matter where you live, from Tazmania 
to Toronto, your clothing is promised to be sold 
to someone who will truly love and appreciate 
it. “Something you don’t want to wear anymore 
isn’t necessarily trash, it could be treasure to 
somebody else,” says Dineen.
 You no longer need to feel guilty for 
tossing your ex out the door without a sec-
ond glance. MYEXCLOSET ensures that your 
unwanted pieces will find a loving new home, 
and that you will get your money’s worth in the 
process. As for your ex-boyfriend, well, that’s a 
whole different story. p

Start your shopping at
 www.myexcloset.com
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SMALL TOWN GIRL TURNED BIG CITY 
FASHION AND JEWELLERY DESIGNER TALKS 
ABOUT HER CLOTHING LINE SUI GENERIS.

ONE OF
A KIND

photographed by TARA BARTOLINI | make up MARCIA SHIOTA
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w	Lindsey Mather: Why Sui Generis?
Jordan De Ruiter: Sui generis is a Latin expression 
that means “unique” or “one of a kind.” Since pretty 
much everything I make is one of a kind, I thought 
it was a really good fit.

LM: Have you always loved fashion and clothes?
JDR: I got a child size sewing machine when I was 
five years old and have loved sewing since then. I 
probably started making my own clothes in high 
school. It kind of started as a fluke because I am 
from a really small town where there are few cloth-
ing stores. Everyone always had the same pieces 
of clothes. There was this really cute store that 
opened up that I started shopping in. The owner 
was always like, “I really like your dress; where’d you 
get it?” and every time, I said, “Oh, I made it!” She 
then suggested, “You should start making stuff for 
my store!” So I ended up making stuff for her store, 
probably when I was 16, and it kind of went from 
there. 

LM: If you had to choose: jewellery or clothes?
JDR: When I want a break from sewing, I make 
jewellery. I used to teach beading classes, so there 
were three years where I was doing it every day. I 
got really sick of making jewellery after that for a 
while, so I just got back into it last year.

LM: How does a piece go from an idea to a dress 
on a hanger?
JDR: I use tons of fabric for inspiration. Usually, I will 
make a dress in a sitting; I don’t like starting some-
thing and not finishing it. It used to take a whole 
day but now it just takes a couple of hours.  

LM: How does Sui Generis fit into its home at The 
Coal Miner’s Daughter boutique?
JDR: If somebody tells you to make something, 
you have little drive to make it. The Coal Miner’s 
Daughter trusts me and lets me put in whatever I 

want. The store is really geared towards indepen-
dent handmade stuff, but in an upscale way. 

LM: Why did you decide to come to Toronto?
JDR: In a small town, there are only so many things 
you can make. After coming to the city for the 
fashion design program at George Brown College, 
I realized that everyone is so much more open 
minded. I can make stuff that’s a little bit more ri-
diculous and people will actually appreciate it. 
 
WHAT IS YOUR…

Favourite thing in your closet? 
My slouchy black cardigan because I wear it all the 
time.

Favourite fashion designer? 
Betsey Johnson. I love her stuff; it’s so girly.

Favourite place to shop in Toronto? 
Queen Street. I like wandering and going in and 
out of a bunch of different stores. Usually, I make all 
of my own clothes, but if I’m going to buy clothes I 
like to have pieces from all different places. 

Favourite book? 
The Perks of Being a Wallflower by Stephen Ch-
bosky. 

Dream job after graduation? 
I’d like to work for some other independent de-
signers who are more established to get an idea 
of how I should run my own business. In a couple 
of years I’d like to have my own line and my own 
store. v

Learn more about Sui Generis and Jordan 
de Ruiter at www.suigenerisclothing.net

MOST WOMEN DREAD SHOWING UP AT AN EVENT 
WEARING SOMETHING IDENTICAL TO ANOTHER PAR-
TYGOER’S OUTFIT. IT IS MUCH PREFERRED TO STAND 
OUT FROM THE CROWD, AND LOOK GOOD WHILE 
DOING IT. JORDAN DE RUITER HAS MADE SURE 
LADIES NEVER HAVE TO FACE THE NIGHTMARE OF 
HAVING A NEWFOUND TWIN. HER ONE OF A KIND 
CLOTHING LINE, SUI GENERIS, FEATURES ELEGANT FEM-
ININE LOOKS THAT WILL TRANSFORM ANY WOMAN 
INTO THE STAR OF THE PARTY.  BY LINDSEY MATHER
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 qEnormously wide-set doe eyes and charming full brows lay upon a canvas of angelic skin; Madison 
has an intriguing face. Combined with an open and eager disposition, it’s not surprising she’s forged so much 
success within mere months of modeling.  

 Although she’s plugging through the last months of only Grade 11, Madison has already experienced 
many facets of the Toronto fashion world. “Recently I have been in Flare and Fashion magazine, and will be in 
the spring issue of Glow,” she mentions. She has walked for for Ula, Joe Fresh, Katrina Tuttle and Joeffer Caoc, 
but  “OTM has definitely been a huge highlight for me,” she says with a grin.  

 Her passion for the industry fueled her decision to speak with several agencies in the grade nine. Ulti-
mately, she chose Ford Models and began her career this past summer. “I love being a part of something and 
looking at the finished product knowing all the work that has gone into it. That’s a really proud moment for 
me, and I get to appreciate the talent of the make up artists, photographers and stylists,” she explains.  

 Madison savours her visits to the Toronto metropolis, whether for work or amusement. I ask what she 
loves about the city, “The food!” she replies. “You can eat anything in the city, and it’s almost always close by.” 
She mentions a restaurant called Spice Route that she fell in love with after dining there for a birthday party. 
She also frequents Urban Outfitters, “My friends and I obsess over it when we go into the city!” 

 Her attachment to Urban Outfitters is certainly mirrored in her personal style. She seems to have an 
outgoing perspective when it comes to getting dressed, derived from her immersion in the industry. “I love 
pairing unlikely things together; I’m not afraid to take risks, and my mind is always open!” I ask what her fa-
vourite piece is at the moment. “I love my leggings and studded jean jacket. But I have owned a pair of tall, 
hot pink moccasins since Grade 7 and they always have a place in my heart!” she laughs. “My go to outfit right 
now is a v-neck, high waisted skinny jeans, crazy boots, an edgy jacket and rings! I’m all about rings, and black 
is my colour of choice.”  

 Madison attends a performing arts high school, with a major in dance. “I also minor in music and 
musical theatre. I absolutely love the program. I have met so many amazing people and done so many cool 
things.” She attributes her modelling prowess to her years of dance training. “I think ballet has really taught 
me to be graceful and competing has helped maintain my confidence on runways, or in front of the camera,” 
she explains. “Dance has made me the type of model I am today.”  

 I inquire about her future and she indicates her academic goals. She vows to stay focused in school 
and attend university for journalism, “Receiving an education is very important to me, and I’d like to keep 
that as a priority.” However, she tells me it would be a privilege to continue modelling and she would love to 
travel. 

 Although Madison is beautiful and her career is thriving, she is humble about and grateful for every-
thing she’s achieved. She has always been excited about fashion and it is certainly excited about her. p

FRESH FACED FORD MODEL, MADISON,  PREVAILS IN THE 
REALM OF TORONTO FASHION. by NATALIE KAINE 

photographed by CHRIS PANGAN
art direction TARA BARTOLINI
stylist AIMEE LEGAULT
make up WENDY TINNING 
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THE ONES TO WATCH
OFF THE MAP HAD A CHANCE TO TAKE A SNEAK PEEK AT THE RYERSON FASHION PROGRAM’S 2010 GRADUATE 
COLLECTIONS BEFORE THEY HIT THE RUNWAY IN THEIR ANNUAL SHOW, MASS EXODUS 2010: IN BLOOM. WE PICKED 
OUR FAVOURITES AND WE PASS THEM ALONG TO YOU.  photographed by LYNSIE ROBERTS | make up MARCIA SHIOTA | model LEAH (FORD)

Featured Designers L to R: Andrea Brothman, Rachael Andersen, Hillary Sampliner, Cristina Sabaiduc, Addison Soeder & Bianca Liu



OTMFashion

Rachael Andersen
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EPHEMERAL
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Addison Soeder
SODER
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Bianca Liu
BLYTHE
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Andrea Brothman
EPOCH
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Hillary Sampliner
RUTH WEIL



OTMFashion
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Cristina Sabaiduc
ROMANDIN
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photographed by CHRIS PANGAN
art direction TARA BARTOLINI

stylist AIMEE LEGAULT
make up MARCIA SHIOTA

model NICOLE (NEXT)
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photographed by TARA BARTOLINI
stylist AIMEE LEGAULT
make up VINCENT TANG
models REBECCA B. (NEXT), KIRSTEN (FORD)
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L: Coat and Top, mod-
els own; Necklace and 
Pants, Chloe comme 
Parris. R: Pants and 
Top, stylist’s own; Coat, 
Chloe comme Parris. 
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THE SKY IS NOT BLUE
A SHORT STORY BY KEVIN SATO
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The sky is not blue.

The sky is not blue. 

The sky is not blue.

The sky is not blue.
 
 I live in a cheap, low-rise apartment 
building on west Kennedy street. The view 
from my bedroom window is dominated by 
a towering Viagra ad; overbearing and impos-
ing, each morning I wake to the same slogan: 
“The sky is not blue”. I no longer question the 
absurdity of the statement, or its lack of con-
nection to the product being marketed or 
what motivations and reasoning’s could have 
possibly persuaded any corporate marketing 
team to employ such a blatantly, inherently 
flawed catch phrase. I no longer question these 
things aloud; at least I try not to. “Obsession” 
is an adjective that has been employed to de-
scribe my fascination with the billboard. De-
spite criticism from my friends, my free time is 
spent sitting on my building’s fire escape, feet 
dangling freely over the edge, casting long 
shadows across the dumpsters and stoops of 
the alley below. Cold steel beneath me, rough 
brick at my back, the city’s hot currents buffer 
the rusted steel, rising from the depths of the 
city’s bowels. From the belly of an all-consum-
ing, conforming, circus of capitalist desires, an 
endless stream of menial endeavors brings no 
satisfaction. Filling one’s days with carefully al-
lotted time segments, appointments at noon, 
reservations at 8, tennis on Thursday, all just a 
cab ride away, the great metropolitan beast 
exhales deeply, letting its breath resound and 
settle, a soft shroud, appearing as a welcome 
blanket, slowly suffocating the streets. The 
sun sits low, shockingly outlining a jagged 

swath of silhouettes: rooftops, air vents, an-
tenna, storage sheds, rooftop greenhouses, 
billowing smoke stacks and laundry lines, 
which sculpt black streaks overtop the daz-
zling array of auburn and crimson sunlight as 
the sun sinks lower, its heat dissipating, cool-
ing. Steam rises from sewer grates, the heat of 
the sun no longer fueling the endless charade 
upheld by any normal citizen. Once a normal 
citizen, now free to realize the beauty of the 
billboard at sunset, a fact originally quite elu-
sive. Can sunsets enhance the beauty of any 
object or scene? I believe there is ample evi-
dence to argue such. What is with the ideo-
logical notions that have been associated 
with the idea of sunset, their portrayals and 
utilizations in classical Hollywood cinema, lit-
erature, fiction, countless network television 
series? These are all modern interpretations, 
so far removed from original ecstasy, the first 
sunset consciously experienced by ancient 
homo sapiens, no societal cultural prescribed 
mythological attachments, no baggage to 
shape and control delineation of meaning. 
How could sunsets not enhance beauty? A 
war-torn apocalyptical landscape, violently 
purple and orange, casting deep chiaroscuro 
shadows, a broken city, a broken civilization, 
flagpole bent yet standing, feebly lofting a 
tattered flag, gives way to the wind and rips 
free as the sun’s last rays disappear from the 
horizon, emphasizing the sense of loss and 
forlorn, despair and anti-climactic triumph; 
does the sunset not enhance the beauty, per-
haps not through conventional means, but 
evoking emotion still?

 I stare at the billboard. It tells me some-
thing I have come to believe is true. If the 
future I have seen is true, then I have been 
forced to conclude that, without any reserva-
tions and after much deliberation, without a 
doubt, the sky is not blue.  v

photographed by TARA BARTOLINI
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Representing emerging Canadian 
artists is the mandate of exhibition-
based Gallery 129. With new 
shows monthly, the gallery caters to 
a wide variety of artistic palettes. 
Gallery 129 is a great place for 
younger people to purchase their 
�rst piece of artwork. The small 
two-roomed space offers its patrons 
an intimate environment to discover 
some of the most exciting talent of 
both the local and national art 
scenes.

The Golden Turtle is one of the few 
establishments on the strip that 
seems to disregard the hype. Long 
popular for its cheap, delicious 
pho, the Golden Turtle enjoys 
booming business especially 
around the lunch hour, so you may 
wait for your table but not for your 
food.

Carefully curated by owner Julie 
Yoo, I Miss You Vintage is a west-
end fashion beacon. The pieces 
are on the higher-end of the price 
scale but even if you're broke, 
I Miss You Vintage is certainly 
worth browsing through to pick up 
some recycled inspiration.

"Always Open"—that's the prom-
ise delivered by the sign in the 
window of the Lakeview Lunch. 
Laid-back staff and menu make for 
an ideal destination to combat the 
effects of a night of drinking on the 
strip. Pint specials also offered if 
you're more of a hair-of-the-dog 
type.

I Deal Coffee might be the smartest 
cup of coffee Toronto has to offer. 
Their coffees are judged on a 
four-tiered scale meant to ensure 
social, economic, political and 
environmental soundness. Smart 
coffee from an even smarter staff, 
manager Eileen knows her stuff 
having worked in coffee houses up 
and down the United States and 
created a coffee doc while living 
with farmers in Guatemala.

With understated interiors and a 
relaxed staff, Delux might seem like 
an odd name for a restaurant 
without a sign. One of the original 
restaurants to hit the street, Delux 
has de�nitely made their mark. 
The head chef Corinna Mozo, an 
import from Boston, was drawn 
here by some advice from her 
brother. For the last two years, 
Delux has been echoing the 
Ossington atmosphere with a 
laid-back French/Cuban menu. 
"Come a couple times a week for 
a kabano and a beer or just sit at 
the bar for some oysters," 
Mozo invites.

Baby Huey holds court on Tuesday 
nights for karaoke but is fun all 
week long with cheap mason jars 
of beer and a retro-camp environ-
ment. Dark enough for intimacy but 
rowdy enough for a good time, 
and with cheap prices and 
enthusiastic staff, why not?

OTMStreet 
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PLACING THE OSSINGTON STRIP ON 
THE MAP: TAKE A LOOK AT OUR GO 
TO PLACES FOR FOOD, DRINKS, ART 
AND SHOPPING. by DYLAN FRANKS 

graphic by Rae Drake



next issue:

SUMMER 2010
photographer CHRIS PANGAN | model ALEXNDRA L (ELMER OLSEN)


